
Community Profile
This profile reviews existing conditions in both communities, providing stakeholders and 
residents with actionable data and insights to guide future planning and development. 
Drawing primarily from the U.S. Census Bureau’s American Community Survey Five-Year 
Estimates, the demographic and market trends presented here highlight shifts between 
2010, 2020, and 2022. By setting the stage with a clear picture of existing conditions, 
this profile establishes both a baseline for continued research and a narrative framework 
for community conversations. In doing so, the data-driven analysis informs the 
recommendations and opportunities outlined in this plan.
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Implementation Matrix
An implementation matrix serves as both a roadmap and a management tool, breaking 
the plan’s recommendations into specific steps that identify who is responsible, 
potential partners, timelines, and funding opportunities. This structure makes it easy for 
community members to see how ideas will move forward, while also giving planners and 
officials a clear framework for tracking progress and accountability.
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Chautauqua – Mayville Public Meeting 
October 22, 2024 

 
 

 
Additional Notes: 

• The Amish rent much of the land they use. Do not allow solar to steal it. 
• We need business services that support year round commerce, not just seasonal 

attractions/restaurants. 
• No Zombie properties or businesses. (plus 1 dot) 
• Less empty buildings. 
• New businesses.  
• Affordable dining options. 
• Shade by playgrounds as well as clean tables to eat, visit and work at. 
• Skate park or new community idea. 
• Year-round recreation options in Lakeside Park – young and old. (plus 1 dot) 
• Ice rink/roller skating rink in Park. 
• Make better/more use of the Park. 
• Unite Lakeside Park as Town/Village center. 
• Utilize the space inside the “oval” at Lakeside Park. 
• Holiday lights at all town buildings and make it a destination for Christmas tourists. 
• More dining options and music! 
• Holiday light display in Mayville Park. 
• Close Main Street for bands, vendors and sidewalk art one day each year. 
• Great music on water. 
• Branding.  
• Branding is NOT the answer. 
• Need young people’s input.  
• Think about the youth. 
• Remember: most of the local population is at an economic disadvantage. 
• Make remote work site space and give incentives to move and work from home. 
• Municipal broadband and fiber optic. 
• Better broadband/internet. 
• Higher Lake levels for extended boat use. 
• Clean lake water. 
• Drug problem – no local help. 
• Community vegetable gardens. 

Concept Stickers 
Develop and promoting place branding 
(growing community pride and sense of 
place) 

 
8 

Main Street enhancements and 
lakefront connections 

20 

Support and attract new local 
businesses 

17 

Strengthen recreation and tourism 
economy and local partnerships 

13 

Sustain local agriculture 17 



 
 
 

 

 
 
 
Additional Notes: 

• Creating a place teenage people can hangout year round and make it cheap to keep kids 
occupied, entertained and stop them from doing bad things/drugs! 

• Teen Center: drug free area for kids to hang out, play music and video games, and walkable in 
town. 

• How do you communicate (better) what is happening (i.e.: events)? Some people only read the 
paper. Some only use Facebook. Some read the village website, etc.  

• Large “community billboard” that can be read by card with upcoming events similar to Westfield 
billboard in their park. 

• Webb/Bank land for Mayville Park. 
• Go to the school to get information from the youth. 
• Less restrictive zoning and regulations. 
• Quite/clean water and people. 
• Higher Lake levels for extended boat use time. 
• Another 1 to 2 festivals with themes in summer and autumn. 
• Maybe have a light show at Christmas to drive through at Mayville Park with music and lights. 

Admission fees to benefit a group/cause or class at CLCS. 
• Getting CLCS involved with the town such as having a certain grade (such as 10th graders) be in 

charge of decorating the parks for holidays – lights/decorating. 
 
 
 
 
 
 
 
 
 
 
 

Concept Stickers 
Cultural and social offerings 7 
Strengthen recreational assets, such as 
Lakeside Park and growing tree canopy 

25 

Develop strategies to address housing 
market challenges such as seasonal 
vacancy, short-term rentals, and property 
maintenance 

12 

Infrastructure maintenance and 
improvements 

7 

Expand broadband access 8 



 

 
 
 
Additional Notes: 

• Gorge access – nudist control. 
• The Village needs more crosswalk safety. 
• Safe crosswalks and sidewalks for children. 
• Light triggered crosswalk by the school (like Camp Merz got) for all students. 
• Crossing lights need by CLCS and other crosswalks. 
• Rt. 394 thru Village is way too wide – need traffic calming element for safety and to give 

motorists reason to slow, look around, and even stop! 
• Control/monitor cars passing on the right and not stopping for pedestrians. 
• Publicly available transportation to connect Main destination. 
• Improve boat launch. (with 1 dot) 
• Welcoming and acceptance of other cultures. 
• Trails attract healthy people and tie them to the community. 
• Most Village residents are not patronizing small businesses. Many assume the target audience is 

the seasonal population. 
 
 
 
 
 
 
 
 
 
 
 
 

Concept Stickers 
Build out the trail network 23 
Identify primary destinations and 
establish walking/biking priorities 

21 

Address traffic safety issues 6 
Expand the shared/public transportation 
system 

8 

Complete Streets approach to future 
road projects (Complete Streets is an 
incremental approach to reshaping the 
right-of-way for all mode users, such as 
cyclists and pedestrians.) 
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Additional Notes: 

• Highlight: maintain natural/rustic aesthetic (plus 1 dot) 
• I support solar if it will help the community. 
• Recommend a reasonable approach to use of land while respecting privacy not to overstimulate 

or overdevelop. Keep the charm, quiet community. (plus 1 dot) 
• Right location for industrial development – protect Ag land. 
• Protect the Amish: trails, environment, road edges for buggies. (plus 1 dot) 
• Proactive with land purchase and community use. 
• The Elliotte development PUD is not the answer. It is too overwhelming with 236 units on 35 

acres. Water and sewer development is very important. 
• We can’t eat solar panels – stop taking ag land! (plus 2 dots) 
• No industrial solar energy returned on energy invested is negative. 
• No windmills: disrupts birds and ruins views. 
• Clean lake water! 
• Keep the waterfront natural – no development/commercial. (plus 2 dots) 
• Lake revitalization: clean up Mayville  Bay, develop Chautauqua Point, golf course. 
• Collaboration to ensure the vitality of the Lake. 
• Co-exist with development: tourism, farming. 
• Amish need land to rent – no solar. 
• Webb/Bank land for Park only – not developer. 
• Against major development at Sunset and Chaut Point. 
• Smaller condos. 

 
 
 
 
 
 
 
 
 
 

Concept Stickers 
Establish a vision for future use of key 
opportunity sites 

8 

Develop a policy for industrial solar, wind, 
and other renewable facilities 

12 

Assemble funding strategies for 
conservation and/or development of 
recreation space 

4 

Create a strategy to enhance lake water 
quality 

17 

Create a future land use map that 
identifies priorities for preservation, 
natural and historic resources, future 
investment, and Smart Growth principles 

21 



 
WHAT ELSE?  
Further Notes 

• Institution/County – Plan Chautauqua 
• Developing more festivals to extend use of park. 
• Ensure the health and viability of the lake! It’s critical! 
• Broadband access. (plus 1 dot) 
• Instead of floating stage build a band shelter that everyone has been talking about. 
• Public dock access. (plus 2 dots) 
• Fix boat ramp! (plus 2 dots) 
• Music on water. 
• Remember the Amish. 
• Include the youth, especially teens. 
• Create a Parks Commission. 
• Solar is negative at this latitude, eats ag land, kills jobs in tourism, farming, and recreation. 

(Response below: It’s better than tearing up land for fossil fuels!) 
• Smell of septic plant by Barneys. 
• Presentations: too much, too fast tempo. Prefer smaller group input. 
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• Second homes are great, but how do we keep these residents local for more of the 
year? 

• Do more to recognize and attract more people who work remotely and live here 
year-round. 

• Housing types – need more housing – not low-income but do need apartments for 

long-term rentals along with more single-family homes that are affordable.   

• Desire for more things to do in the town – music venues, festivals, etc. 

• The loss of the floating dock was mentioned several times as a big blow to the 
community. The paved lake-front trail is perceived as a big benefit. 

• Need to stay ahead of drug and related crime problems. 
• Need to tear down derelict and dangerous buildings. 
• Financial need and food insecurity has increased across all demographics, but is 

seeing highest increase in 18-59 age groups. 
• Tops grocery is expensive for local families. 
• Town and village should modernize how they communicate with residents. 

Communication is not timely, and is written in legalese. People find out decisions 
were made that they would have wanted to weigh in on.   

• CLCS school district is considered an asset.  
 

 
 
Region 

• Better public bus transit is desired to meet workforce needs. 

• Some more rural areas want safer rural walking/cycling conditions.  

• It would be nice if year-round people understood the economic impact of 

Chautauqua Institution and tourism for the region. Public awareness campaign?  

• Add bike-ped to Chautauqua Lake Bridge! 

• Loop the whole lake with separated bike trail. 

• Create an official water trail on Chautauqua Lake, with launches/stops in Mayville. 

• General desire that CI should do more to try to be part of the region. 
 

 
 
 
 
 
 




